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•  How does the government and politicians 
attempt to find out what people are 
thinking? 

•  How do they try to influence what people 
are thinking? 

•  How do they try and get you to vote for 
them? 

•  What is one of a Candidates biggest 
expenses when running a campaign? 



•  Election 2008: 43% Would Never Vote for 
Mormon Candidate 

– Romney’s Faith May Be Hindrance 

 

•  Poll: Giuliani Leads McCain for GOP 
Nomination 

•  GOP Presidential Primaries 2008:Giuliani 
24% Rice 18% McCain 17% 

•  Election 2008: McCain (R) 48% Clinton 43% 

 

•  McCain, Giuliani Lead Obama  



• Americans Link Hurricane Katrina and 
Heat Wave to Global Warming 

• Majorities of likely voters in both 
political parties favor requirements on 
industries to limit "greenhouse" 
emissions 

• According to a new USA Today/Gallup 
poll, a majority of Americans have a 
favorable view of former president Bill 
Clinton and 71% think he was a good 
president. 



Measuring Public Opinion 
Elections 
•  Candidates who win an election are said to have a mandate, or a 

command from the electorate, to carry out campaign promises. In 
reality, however, election results are seldom an accurate measure of 
public opinion. 

Interest Groups 
•  Interest groups are private organizations whose members share 

certain views and work to shape public policy. Interest groups are a 
chief means by which public opinion is made known. 

The Media 
•  The media are frequently described as “mirrors” as well as 

“molders” of opinion. 
Personal Contacts 
•  Public officials rely on frequent and wide-ranging contacts with their 

constituents, such as reading their mail, answering calls, and meeting 
people in public. 



Evaluating Polls and Their Limit on 
Public Opinion 

Evaluating Polls 
•  On balance, most national and regional polls 

are fairly reliable. Still, they are far from 
perfect. 

•  Potential problems with polls include their 
inability to measure the intensity, stability, and 
relevance of the opinions they report. 

•  Another potential problem is that polls and 
pollsters are sometimes said to shape the 
opinions they are supposed to measure. 



Evaluating Polls and Their Limit on 
Public Opinion 

Limits on the Impact of Public Opinion 
•  Public opinion is the major, but by no means 

the only, influence on public policy in this 
country. 

•  Much of the American political system is 
designed to protect minority interests against 
the excesses of majority views and actions. 

•  Finally, polls are not elections, nor are they 
substitutes for elections.  



The Role of Mass Media 
A medium is a means of communication; it transmits some kind of 
information. Four major mass media are particularly important in 
American politics: 
Television 
•  Politics and television have gone hand in hand since the technology 

first appeared. Today television is the principle source of political 
information for a majority of Americans. 

Newspapers 
•  The first newspapers carried mostly political news. Even with the total 

number of newspapers declining, they are still the second leading 
source of political information for most Americans. 

Radio 
•  On average, Americans hear 20 hours of radio each week. Radio has 

been a source of news and entertainment since 1920. 
Magazines 
•  Some 12,000 magazines are published in the United States today. 

Several magazines are devoted to American news and politics. 



The Media and Politics 

The Public Agenda 
•  The media play a very large role in shaping the 

public agenda, the societal problems that 
political leaders and citizens agree need 
government attention. 

•  It is not correct that the media tell the people 
what to think; but it is clear that they tell the 
people what to think about.  



The Media and Politics 
Electoral Politics 
•  Today, television allows candidates to appeal 

directly to the people, without the help of a 
party organization. 

•  Candidates regularly try to use media coverage 
to their advantage. 

•  Newscasts featuring candidates are usually 
short, sharply focused sound bites—snappy 
reports that can be aired in 30 to 45 seconds. 



Limits on Media Influence 

•  Only a small part of the public actually takes 
in and understands much of what the media 
have to say about public affairs. 

•  Many media sources mostly skim the news, 
reporting only what their news editors judge 
to be the most important and/or most 
interesting stories of the day. 

•  In-depth coverage of public affairs is 
available to those who want it and will seek 
it out.  



Propaganda 
•  Propaganda is a technique of persuasion 

aimed at influencing individual or group 
behaviors. 

•  Its goal is to create a particular belief 
which may be true or false. 

•  Propaganda disregards information that 
does not support its conclusion.  It is not 
objective. It presents only one side of an 
issue. 

•  Propaganda often relies on name-calling 
and inflammatory labels. 



An important arm of interest 
groups are… 

•   Political Action Committees 
•   Their specific purpose is to 

raise and give money to 
candidates.  

PAC’s 

Candidates need lots 
of money!  

For media coverage, 
to hire people to 
work to get him 
known, for travel and 
other expenses… 

How do you think 
they expect to get all 
that money? 



Growth of PACs 



What can be the problem with 
all this? 

•  Think about it… 

PAC Politician 



Lobbying 
•  Lobbying is any activity by which a 

group pressures legislators and 
influences the legislative process. 

•  Lobbying carries beyond the 
legislature. It is brought into 
government agencies, the executive 
branch, and even the courts. 

•  Nearly all important organized interest 
groups maintain lobbyists in 
Washington, D.C. 



The individuals who actually visit 
members of Congress to try to get 
them to vote they way they want 

are called lobbyists. 
•   Comes from waiting in 

the lobby outside the 
Senate and House 
chambers. 

•   They must be very 
persuasive! 



Lobbyists at Work 
Lobbyists use several techniques: 
•  They send articles, reports, and other 

information to officeholders. 
•  They testify before legislative committees. 
•  They bring “grass-roots” pressures to bear 

through email, letters, or phone calls from 
constituents. 

•  They rate candidates and publicize the 
ratings. 

•  They make campaign contributions. 



What can be the problem with 
all this? 

•  Think about it… 

Lobbyist Politician 



5.  What is propaganda?  
(a) A bill that has been vetoed 
(b) A one-sided argument 
(c) An objective description 
(d) A scientific paper 

Assessment 
DONNA ANDREWS  



Assessment 

5.  What is propaganda?  
(a) A bill that has been vetoed 
(b) A one-sided argument 
(c) An objective description 
(d) A scientific paper 



6.  How do lobbyists influence 
legislators? 
(a) Campaign contributions 
(b) “Grass roots” campaigns 
(c) Publicized ratings 
(d) All of the above 

Assessment 
JOHN PIZZITOLA JR.  



Assessment 

6.  How do lobbyists influence 
legislators? 
(a) Campaign contributions 
(b) “Grass roots” campaigns 
(c) Publicized ratings 
(d) All of the above 



Examples of Interest Groups 
•  AARP  
 American Association of 
Retired Persons 

•   NEA 
  National Education 
Association 

•   MADD 
  Mothers Against Drunk Driving 



Examples 
•  Sierra Club 
•  Chamber of Commerce of the 

United States 
•   AFL-CIO 
•   League of Women Voters 
•   Consumers Union  
•   AMA  
 American Medical Association 



Examples 
•  NRA  
 National Rifle Association 

•   NAACP 
 National Association for the 
Advancement of Colored 
People 

•   American Bar Association 
•   National Council of Churches 



Examples 
•  ACLU  
 American Civil Liberties Union 

•   CFR 
 Council on Foreign Relations 

•   Common Cause 
•   AAA 
 American Automobile 
Association 



Examples 
•  National Audubon Society 
•   MALDEF  
 Mexican American Legal 
Defense and Education Fund 

•   Associated Milk Producers 
•   International Brotherhood of 

Teamsters  
•   Tulip Growers Association 


